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17.4.2: Education for SDGs: Specific Courses on Sustainability
Have dedicated courses (full degrees, or electives) that address sustainability
and the SDGs

Education for SDGs specific courses on sustainability - have dedicated
courses (full degrees, or electives) that address sustainability and the SDG

Amity University Madhya Pradesh (AUMP), located in Gwalior, is deeply committed to
advancing the United Nations Sustainable Development Goals (SDGs) through a well-
structured academic framework that promotes sustainability, inclusivity, and global
consciousness. The university recognizes the transformative role of education in
achieving these goals and has thus embedded sustainability principles across its
academic offerings. AUMP offers a total of 53 programmes spanning a diverse range
of disciplines, including Engineering, Management, Biotechnology, Law, Architecture,
Pharmacy, Journalism and Mass Communication, Fashion Design, and the Social
Sciences. These programmes are designed not only to meet academic and
professional standards but also to contribute actively to local, regional, national, and
global development agendas through sustainability-focused education.

Each of these programs integrates specific courses—both full-degree offerings and
electives—that address key components of sustainability and the SDGs. These
courses are carefully curated to ensure that students graduate not just with technical
knowledge but with a deep understanding of their societal responsibilities. The
academic framework at AUMP is underpinned by well-defined Program Outcomes
(POs), Program Specific Outcomes (PSOs), and Course Outcomes (COs), each
aligned with industry trends and the broader objectives of sustainable development.

One of the central strategies adopted by AUMP to align education with the SDGs is
the inclusion of a wide variety of interdisciplinary subjects and elective courses that
directly or indirectly relate to sustainability themes. For example, programs in
Engineering include modules on environmental impact assessment, green
technologies, and sustainable infrastructure. In the fields of Management and
Economics, students explore concepts like sustainable business models, ethical
leadership, corporate social responsibility, and green marketing. Architecture and
Planning courses focus on urban sustainability, smart cities, and eco-sensitive design.
Likewise, in Biotechnology and Pharmacy, emphasis is placed on sustainable



practices in pharmaceutical production, bioethics, and environmental biotechnology.

To maintain the relevance and impact of these courses, AUMP conducts regular
academic review sessions through structured brainstorming meetings at both
departmental and institutional levels. These sessions are instrumental in assessing
the need, applicability, and scope of the existing curriculum and in integrating
emerging global trends and industry requirements. Faculty members, industry experts,
and academic advisors participate in these discussions to ensure that each course
remains contemporary and strategically aligned with real-world challenges.

At the core of this continuous improvement process is the university’s robust academic
governance mechanism. Each institute or department within AUMP is required to
constitute a dedicated Board of Studies (BoS). The BoS serves as the primary
academic body responsible for curriculum design, revision, and upgradation. These
boards are multidisciplinary in composition and often include external members from
academia, industry, and regulatory bodies to bring diverse perspectives into
curriculum planning.

The BoS meetings are convened once every academic year, prior to the
commencement of the new session. During these meetings, faculty members review
current course content, discuss student feedback, and examine how effectively the
curriculum meets program objectives and aligning with national and international
development agendas, including the SDGs. Based on this rigorous review process,
syllabi are updated to reflect the evolving nature of each discipline and the increasing
demand for sustainability competencies across all sectors.

A distinctive feature of AUMP’s academic structure is the adoption of the Choice
Based Credit System (CBCS), particularly at the undergraduate level. The CBCS
framework allows students greater flexibility in choosing electives outside their core
discipline, enabling them to gain exposure to sustainability-related courses across
various fields. For instance, a student pursuing a B. Tech in Civil Engineering can opt
for electives in Environmental Policy or Green Entrepreneurship offered by the School
of Management or the School of Social Sciences. This flexibility promotes
interdisciplinary learning and ensures that sustainability education is not confined to
environmental science students alone but is accessible to learners from all
backgrounds.

Moreover, AUMP has institutionalized efforts to raise awareness and build capacity
for sustainability beyond the classroom. Workshops, seminars, and conferences on
topics such as climate change, energy conservation, responsible consumption, gender
equality, and global health are regularly conducted in partnership with NGOs,
government agencies, and industry partners. These co-curricular initiatives are



integral to the university’s mission of producing socially responsible graduates who
are equipped to drive change in their communities and professions.

In conclusion, Amity University Madhya Pradesh stands as a model for integrating
Sustainable Development Goals into higher education. Through a dynamic curriculum,
an inclusive elective system, regular academic review processes, and a commitment
to real-world impact, the university ensures that its graduates are not only
academically proficient but also globally aware and sustainability oriented. The
emphasis on sustainability and SDG-focused education is not just a policy, it is a
practice embedded into the academic DNA of AUMP, preparing students to be
change-makers in a rapidly evolving world.

Here are links to sample of courses offered Which are in line with SDGs:

Courses on Sustainability promoting SDGs
Sl. Course SDGs Mapped with
Programme Course Name
No. Code the course
1| B.COM BCH101 | FINANCIAL ACCOUNTING SDG 8
BUSINESS ORGANIZATION &
2 | B.COM BCH102 |\ ANAGEMENT SBGIS
MICROECONOMIC THEORY &
3| B.COM BCH103 | AppLICATIONS SO SDO S
4 | B.COM BCH301 | CORPORATE ACCOUNTING -1 | SDG 8
5| B.COM BCH302 | COST ACCOUNTING —1 SDG 8, SDG12
MICROECONOMIC THEORY &
6 | B.COM BCH303 | App| ICATIONS - IlI SPCISISDOS
7 | B.COM BBM301 | BUSINESS STATISTICS SDG 4, SDG 9
8 | B.COM BCL325 | CORPORATE LAWS —| SDG 16
BCL326 INCOME TAX LAW & PRACTICE | SDG 8, SDG 10,
9| B.COM — | SDG 16
10 | B.COM BCH307 | E-COMMERCE SDG 8, SDG 9
11 | B.COM BCH330 | TERM PAPER (EVALUATION) SDG 4
MANAGEMENT ACCOUNTING —
12 | B.COM BCH501 | SDG 8, SDG12
13 | B.COM BCH502 | MACRO ECONOMICS SDG 8, SDG 9
14 | B.COM BBM501 | OPERATIONS RESEARCH SDG 4, SDG 9
SUMMER INTERNSHIP
15 | B.COM BCHS50 (EVALUATION) SDG 4, SDbG 8
SDG 5, SDG 8§,
16 | B.COM BCH504 | FINANCIAL MANAGEMENT — | SDG 10
FINANCIAL MARKETS,
BCH506 | INSTITUTIONS & FINANCIAL ggg i’OSDG 8,
17 | B.COM SERVICES — |
PRINCIPLES OF MARKETING —
18 | B.COM BCH508 | SDG 8, SDG 12
19 | B.COM BCH511 | SERVICE MARKETING — | SDG 8, SDG 9




HUMAN RESOURCE

20 | B.COM BCHS12 |\ ANAGEMENT - | SIBIE 2, SIRIE
schols | COMPENSATION SDG 13, SDG14,
21 | B.COM MANAGEMENT - | SDG 15
22 | BBA BBAL101 | MANAGEMENT FOUNDATIONS | SDG 4, SDG 9
23 | BBA BBAL102 | FINANCIAL ACCOUNTING SDG 8, SDG 9
24 | BBA BBA103 | MANAGERIAL ECONOMICS SDG 9. SDG 16
25 | BBA BBM301 | BUSINESS STATISTICS SDG 4. SDG 17
BASICS OF FINANCIAL
26 | BBA BBA302 | i ANAGEMENT DL e @
MANAGEMENT INFORMATION
o+ | saa CSE30L | pvarars SDG 4. SDG 17
SDG 8, SDG 4.
- | BaA BBA304 | MARKETING MANAGEMENT — 1 | 322 %
amasgs | COST & MANAGEMENT SDG 8, SDG 0.
29 | BBA ACCOUNTING SDG17
SDG 1. SDG 3,
20 | BBA BBL326 | BUSINESS LAWS s
SUMMER ASSIGNMENT/
31| BBA BBA360 | bROJECTS (EVALUATION) SRl &, SIDE 1
INTERNATIONAL BUSINESS
32 | BBA BBASOL | \IANAGEMENT SBG 4, SDG S
PERSONAL FINANCIAL SDG 1, SDG 3,
33 | BBA BBASOZ | 5 ANNING SDG 8
34 | BBA BBM501 | OPERATIONS RESEARCH SDG 4, SDG 9
SUMMER TRAINING
35 | BBA BBASS0 | evALUATION) SDG 4, SDG 8
SDG 4. SDG 8,
26 | BBA BBA504 | CONSUMER BEHAVIOUR O
SDG 8, SDG 0,
27 | BEA BBA505 | SERVICE MARKETING RO
SDG 8, SDG 0,
- | BEA BBA507 | FINANCIAL SERVICES Do SO0
SDG 8, SDG 0,
20 | BEA BBA509 | FINANCIAL DERIVATIVES O
nmac1y | ORGANIZATIONAL SDG 8. SDG 0.
40 | BBA DEVELOPMENT & CHANGE SDG16
41 | BBA BBA511 | TRAINING & DEVELOPMENT | SDG 4. SDG 8
SDG 3. SDG 8.
12| MBA MBA101 | ORGANIZATION BEHAVIOR has
FINANCIAL REPORTING.
43 | MBA MBAL02 | oTATEMENTS AND ANALYSIS | SPC 8 SDG 9
MANAGERIAL (MICRO)
22| mA MBAL03 | YANACER SDG 8, SDG 10
45 | MBA MBA104 | MARKETING MANAGEMENT | SDG 8, SDG 12
BALos | COMPUTER APPLICATIONS SDG 9. SDG 4

46

MBA

FOR BUSINESS




BUSINESS STATISTICS AND

SDG 8, SDG 16,

MBAL06 | ANALYTICS FOR DECISION he 15
47 | MBA MAKING
LEGAL AND BUSINESS
MBA107 | ENVIRONMENT (MICRO & SDG 8, SDG 16
48 | MBA MACRO)
BaL0s | INDIAN ETHOS AND BUSINESS | SDG 8, SDG 16,
49 | MBA ETHICS SDG 12
VBALgo | INDIAN FINANCIAL SYSTEM SDG 8, SDG 0,
50 | MBA AND FINANCIAL MARKETS SDG 10
51 | MBA MBA301 | PROJECT MANAGEMENT SDG 8, SDG 9
BAzso | SUMMER INTERNSHIP SDG 4, SDGS,
52 | MBA (EVALUATION) SDG9
SDG 8, SDG 10,
c3 | MBA MBA309 | INTERNATIONAL FINANCE s
eag1o | FINANCIAL MARKETS AND SDG 8, SDG 0.
54 | MBA FINANCIAL SERVICES SDG10
INVESTMENT ANALYSIS AND
55 | MBA MBA3LL | bORTFOLIO MANAGEMENT =bIE e, e
56 | MBA MBA312 | EMPLOYEE RELATIONS SDG 8. SDG 16
PERFORMANCE
57 | MBA MBA314 | \|ANAGEMENT SYSTEMS S e, Sl s
STRATEGIC HUMAN
58 | MBA MBA316 | pESOURCE MANAGEMENT SDG 8, SbG 7
Basr; | INTERNATIONAL TRADE SDG 8. SDG 0,
59 | MBA FINANCE SDG17
INTERNATIONAL TRADE
MBA365 | PROCEDURES & SDG 8, SDG 9
60 | MBA DOCUMENTATION
FOREIGN EXCHANGE
61 | MBA MBA366 | \|ANAGEMENT SDG 8, SbG 9
62 | MBA MBA376 | CONSUMER BEHAVIOUR SDG 8. SDG 12
SALES AND DISTRIBUTION
63 | MBA MBA378 | \IANAGEMENT SDG 8, SbG 9
PRODUCT & BRAND
64 | MBA MBA379 | \IANAGEMENT SDG 8, SDG 9
65 | B.COM BCH201 | CORPORATE ACCOUNTING SDG 8, SDG 9
66 | B.COM BCH202 | BUSINESS & ECONOMIC LAWS | SDG 16, SDG 8
COMPUTER APPLICATIONS IN
67 | B.COM CSE201 | 5 )SINESS MANAGEMENT SDG 9, SDG 4
68 | B.COM BCH401 | CORPORATE ACCOUNTING — Il | SDG 8, SDG 9
69 | B.COM BCH402 | COST ACCOUNTING — II SDG 8. SDG 9
8CHa03 | MICROECONOMIC THEORY & | oo e op o o

70

B.COM

APPLICATIONS - IV




STATISTICAL METHODS IN

-1 | 8 com BCM401 | STRTISTCS SDG 4, SDG 9
72 | B.COM BCL425 | CORPORATE LAWS — Ii SDG 16
INCOME TAX LAW & PRACTICE
-2 | 5 com BCL426 | ¢ SDG 8, SDG 10
74 | B.COM BCH407 | AUDITING SDG 8. SDG 16
MANAGEMENT ACCOUNTING -
L BCHE01 || SDG 8, SDG 9
scheos | INDIAN ECONOMY — SDG 8. SDG 10,
76 | B.COM PERFORMANCE & POLICIES | SDG 16
77 | B.COM BBMG01 | ANALYTICAL SKILL BUILDING | SDG 4, SDG 8
78 | B.COM BCH655 | DISSERTATION SDG 4. SDG 8
79 | B.COM BCH604 | FINANCIAL MANAGEMENT — Il | SDG 8, SDG 9
FINANCIAL MARKETS.
BCH606 | INSTITUTIONS & FINANCIAL ggg beDG 9
80 | B.COM SERVICES — ||
PRINCIPLES OF MARKETING —
o1 | B.com BCHE08 || SDG 8, SDG 12
82 | B.COM BCH611 | SERVICE MARKETING — Ii SDG 8. SDG 12
HUMAN RESOURCE
83 | B.COM BCHE12 |\ ANAGEMENT - II SDG 8, SDG 4
COMPENSATION
84 | B.COM BCH613 | \IANAGEMENT - II SDG 8, SDG 10
SDG 3, SDG 8,
or | BEA BBA201 | ORGANIZATIONAL BEHAVIOUR | 302 o
86 | BBA BBA202 | CORPORATE ACCOUNTING SDG 8, SDG 9
COMPUTER APPLICATIONS IN
87 | BBA CSE201 | gUSINESS MANAGEMENT SDG 4, SDG 9
CORPORATE FINANCIAL
88 | BBA BBA401 | ANAGEMENT SDG 8, SDG 9
89 | BBA BBA402 | MARKETING MANAGEMENT — Il | SDG 8, SDG 12
RESEARCH METHODOLOGY
90 | BBA BBA403 | AND REPORT PREPARATION | SPG 4
ENTREPRENEURSHIP
91 | BBA BBA404 | HEVELOPMENT SDG 8, SDG 9
92 | BBA BBA405 | E-COMMERCE SDG 9, SDG 12
HUMAN RESOURCE
93 | BBA BBA406 |\ ANAGEMENT SDG 8, SDG 4
BUSINESS POLICY &
94 | BBA BBAG01 | o1RATEGIC MANAGEMENT SDG 12, SDG 17
95 | BBA BBMGOL | ANALYTICAL SKILL BUILDING | SDG 8. SDG 9
PRODUCTION & OPERATIONS
96 | BBA BMEGOL | \|ANAGEMENT SDG 8, SDG 4
PUBLIC RELATIONS &
97 | BBA BBAG04 | - 5RPORATE IMAGE SDG 8, SDG 9
SDG 4: Quality
o8 | BEA BBAG55 | DISSERTATION Syl




SDG 4: Quality
EducationSDG 8:

BBAG05 | BRAND MANAGEMENT
Decent Work and
99 | BBA Economic Growth
100 | BBA BBAGO7 | RETAIL MANAGEMENT SDG 8, SDG 12
101 | BBA BBAGO8 | CORPORATE TAX PLANNING | SDG 8, SDG 12
BANKING & FINANCIAL
102 | BBA BBAGBO9 | \NsTITUTIONS SDG 8, SDhG 10
s5Le20 | INDUSTRIAL RELATIONS & SDG 8, SDG 9,
103 | BBA LABOUR LAW SDG 10
COMPENSATION & REWARD
104 | BBA BBAG13 | I ANAGEMENT SDG 8, SDG 16
HUMAN RESOURCE
105 | MBA MBA201 | \|ANAGEMENT SDG 8, SDG 10
106 | MBA MBA202 | CORPORATE FINANCE SDG 8, SDG 4
107 | MBA MBA203 | INDIAN ECONOMY & POLICY | SDG 8, SDG 9
SDG 8, SDG 10,
108 | MBA MBA204 | MARKETING RESEARCH he o
109 | MBA MBA205 | OPERATIONS MANAGEMENT | SDG 8, SDG 12
110 | MBA MBA206 | QUANTITATIVE TECHNIQUES | SDG 4, SDG 8
111 | MBA MBA207 | ENTREPRENEURSHIP SDG 8, SDG 9
SDG 8, SDG 9,
112 | MBA MBA208 | ORGANIZATIONAL DESIGN R
113 | MBA MBA209 | CORPORATE STRATEGY SDG 8, SDG 9
CORPORATE SOCIAL
MBA401 | RESPONSIBILITY AND ggg éz’ SDG 13,
114 | MBA SUSTAINABILITY
MANAGERIAL SKILLS FOR
115 | MBA MBA420 | crrecTIVENESS S0G 4, SDGE
DISSERTATION (COMMENCING
116 | mBA MBA4SS | oo SDG 4. SDG 8
117 | MBA MBA406 | TAXATION SDG 8, SDG 10
Badcs | MANAGING BANKS AND SDG 8, SDG 9,
118 | MBA FINANCIAL INSTITUTIONS SDG 10
MERGERS, ACQUISITIONS
MBA409 | AND CORPORATE SDG 8, SDG 9
119 | MBA RESTRUCTURING
COMPENSATION AND BENEFIT
120 | MBA MBA411l | \IANAGEMENT SDG 8, SDG 10
aaals | INTERNATIONAL HRM: SDG 8. SDG 4.
121 | MBA APPROACHES SDG 5
SDG 3, SDG 8,
125 | MBA MBA415 | TEAM DYNAMICS AT WORK She s
SDG 8, SDG 9,
123 | MBA MBA416 | FOREIGN TRADE POLICY oha oy
aaa1s | INTERNATIONAL SUPPLY SDG 8, SDG 9,
124 | MBA CHAIN MANAGEMENT SDG 12




MBA419 GLOBAL OUTSOURCING: SDG 8, SDG 9,
125 | MBA ISSUES & PERSPECTIVE SDG 10
INTEGRATED MARKETING
MBA475 | COMMUNICATION/PROMOTION | SDG 8, SDG 12
126 | MBA STRATEGY
DIGITAL AND SOCIAL MEDIA
127 | MBA MBA476 | MARKETING SDG 8, SDG 12
128 | MBA MBA479 | SERVICES MARKETING SDG 8, SDG 12
B. PHARM | BP101T Human Anatomy and Physiology SDG3, SDG4
129 |- Theory
Pharmaceutical Analysis | — SDG3, SDG4,
130 B. PHARM | BP102T Theory SDGO
131 | B. PHARM | BP103T Pharmaceutics | — Theory SDG3, SDG4
Pharmaceutical Inorganic
132 B. PHARM | BP104T Chemistry — Theory SDG3, SDG4
B. PHARM | BP201T Human Anatomy and Physiology SDG3, SDG4
133 Il — Theory
Pharmaceutical Organic
134 B. PHARM | BP202T Chemistry | — Theory SDG3, SDG4
135 | B. PHARM | BP203T Biochemistry — Theory SDG3, SDG4
136 | B. PHARM | BP204T Pathophysiology — Theory SDG3, SDG4
e B. PHARM | BP206T Enwronmental sciences — Theory SDG6, SDG12
Pharmaceutical Organic
138 B. PHARM | BP301T Chemistry Il — Theory SDG3, SDG4
B. PHARM | BP302T Physical Pharmaceutics | — SDG3, SDG4
139 Theory
B. PHARM | BP303T Pharmaceutical Microbiology — SDG3, SDG4
140 Theory
B. PHARM | BP304T Pharmaceutical Engineering — SDG3, SDG4
141 Theory
Pharmaceutical Organic SDG3, SDG4,
142 | B- PHARM 1 BPAOIT | 0 isiry 11— Theory SDGY
143 | B. PHARM | BP402T Medicinal Chemistry | — Theory SDG3, SDG4
B PHARM | BP403T Physical Pharmaceutics Il — SDG3, SDG4
144 Theory
145 | B. PHARM | BP404T Pharmacology | — Theory SDG3, SDG4
Pharmacognosy and
146 el Phytochemistry |- Theory SIDIEE, Siplen
147 | B. PHARM | BP501T Medicinal Chemistry Il — Theory SDG3, SDG4
: SDG3, SDG4,
148 B. PHARM [ BP502T Industrial Pharmacyl—- Theory SDGY
149 | B. PHARM | BP503T Pharmacology Il — Theory SDG3, SDG4
Pharmacognosy and
150 B PR | BlPsesT Phytochemistry II—- Theory SIDiei, S
B. PHARM | BP505T Pharmaceutical Jurisprudence — SDG3, SDG4
151 Theory
152 | B. PHARM | BP601T Medicinal Chemistry 11l — Theory SDG3, SDG4




153 | B. PHARM | BP602T Pharmacology Il — Theory SDG3, SDG4
SDG2, SDG3,
154 B. PHARM [ BP603T Herbal Drug Technology — Theory SDG4
Biopharmaceutics and SDG3, SDG4,
155 25 PRlil || BIREeT Pharmacokinetics — Theory SDG9
Pharmaceutical Biotechnology — SDG3, SDG4,
156 B. PHARM BP605T Theory SDG9
157 | B. PHARM | BP606T Quality Assurance —Theory SDG9
Instrumental Methods of Analysis SDG3, SDG4,
158 B. PHARM BP701T _ Theory SDGY
159 | B. PHARM | BP702T Industrial Pharmacyll — Theory SDG3, SDG4
160 | B. PHARM | BP703T Pharmacy Practice — Theory SDG3, SDG4
B.PHARM |Bp704T [MNovel Drug Delivery System — SDG3, SDG4
161 Theory
Biostatistics and Research
162 B. PHARM | BP801T Methodology SDG3, SDG4
SDG1, SDG2,
B. PHARM [ BP802T Social and Preventive Pharmacy SDG3, SDG4,
163 SDG6
164 | B. PHARM | BP803ET | Pharma Marketing Management SDG3, SDG4
D EHARY | BRspasy | FIEITEGRE REQUIRE SDG3, SDG4
165 Science
. SDG3, SDG4,
166 B. PHARM [ BP8O5ET | Pharmacovigilance SDGY
2, EEARY | EEengey || FEMmECELeE [Fiee e SDG4, SDG9
167 Development




